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Power of the past, 
force of the future

In 1967, Procter & Gamble broke ground on a little 
over 100 acres and started construction on what was 
to become one of P&G’s largest volume sites. In 1968, 
production began with what P&Gers fondly call our 
“FIRST SOAP” operation, Downy, a liquid fabric 
enhancer.

Over the next 50 years, the site would continue to 
grow and undergo many changes, including producing 
a variety of high quality products and forms to delight 
our consumers, supply new and existing customers 
with transformational technologies and provide 
innovative supply solutions.

There is one thing that has not changed since the 
very first day that the plant opened its doors, and 
that is the power of its amazing employees, our high-
performance organization.

One of the key elements of our organization has 
always been the belief that everyone can and wants 
to contribute to their full potential and make a 
difference. From the first day employees are hired 
and trained, they get the opportunity to make a 
difference through being equipment owners on their 
teams and contributing to their team’s results every 
shift. This high-performance organization is built 
on a foundational value; that we have respect for the 
capability of all people.

In 1837, our founders, William Procter and James 
Gamble, said, “Find & Hire Good People.” People take 
care of everything else.

Richard Deupree, a P&G CEO in 1947, stated, “If 
you leave us our money, our buildings and our brands, 
but take away our people, the company will fail. But 
if you take away our money, our buildings and our 
brands but leave us all our people, we can rebuild the 
whole thing in a decade.”

I’ve seen people accomplish goals they would have 
never thought possible but because they believed in 
themselves and other believed in them, they achieved 
what they thought was impossible for themselves and 
the business. We call this a win-win; both the business 
and employees win!

This has translated into business results that are 
truly remarkable. It has also translated into long-term 
careers for many employees. I just recently celebrated 
the retirement of an employee with 33 years with 
P&G! We are also very fortunate and honored to host 
the very first and second employees ever hired in the 
plant at our 50th celebration!

Another outcome of this culture is having 
“generations” of P&Gers, where P&Gers refer other 
family members to come to work at the plant. We have 
many employees who have parents, uncles, aunts, 
grandparents, in-laws, siblings, cousins, children and 
friends who have worked in the Lima plant!

This “real family” environment only contributes to 
the “work” family environment that is created. When 

Elia Lopez is the plant manager for the Procter & Gamble plant in Lima.
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ON THE COVER
A multi-story conveyor belt at the Procter & 

Gamble plant in Lima serves as the backdrop of 
different eras of the plant, from top to bottom, 
of 1968, 1974, 1984 and today. (Photos by 
Craig J. Orosz, Lima News file photos and 
courtesy of Procter & Gamble)

ABOUT THIS SECTION
This special section highlights the 50th 

anniversary of the Procter & Gamble plant in 
Bath Township.

It was produced by The Lima News’ news and 
photography staffs, with reporting by Merri 
Hanjora, Camri Nelson, Bryan Reynolds and J 
Swygart and photos by Merri Hanjora, Craig J. 
Orosz, Bryan Reynolds, Lima News file photos 
and Procter & Gamble submitted photos. David 
Trinko and Jim Krumel edited the section.
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you spend that much time at work together, it becomes 
another family.

So many times, I’ve seen employees help each other 
out; whether it’s giving blood to help a friend in need, 
helping someone whose basement flooded, providing 
transportation when needed, visiting in the hospital 
after surgery, surprising someone with a birthday 
celebration, helping with wedding plans or baby 
showers or comforting someone when a loved one has 
passed away.

This has also translated into business ownership. 
People do what it takes to create success at work. 
Our values, which our employees developed, are “Do 
What’s Right, Work Together, Get Results.”

I’ve also seen this same high-performance spirit out 
in the community. People built homes for Habitat for 
Humanity, employees helped clean women’s shelters, 
tutored in schools, mentored children as a Big Brother, 
passed out food to the hungry at the food bank, 
painted rooms in hospitals for children, ran/walked to 
support Relay for Life and the battle against cancer 
and donated products to those in need. I could go on 
and on.

Our employees reflect the superior talent in our 
greater Lima Region community, so it’s no wonder we 
have amazing employees!

It is this high-performance organization that made 
our people the “Force of the Past,” and it will be 
this same organization that will be the “Power of the 
Future.”

To celebrate and honor our P&G people, the site 
embraced a slogan for the 50th anniversary.

Thank you to all the wonderful community 
supporters, suppliers, contract organizations, public 

officials, and private citizens who have helped to 
support our growth. We are very proud to have been in 
business in the Greater Lima Region for 50 years, and 
we look forward to another 50 years (and more)!

Submitted photo
Employees at the Procter & Gamble plant in Lima are the key to its success, plant manager Elia Lopez said.

Future
From Page 2F

Submitted photo
Workers from Procter & Gamble take community service seriously, such as helping with a playground at 
St. Charles in 2014.

Submitted photo
Volunteers from Procter & Gamble work with the Boy Scouts.
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THE CUSTOMER

• Procter & Gamble serves 
approximately 5 billion people 
around the world with its brands.

• Surveys have found the biggest 
laundry challenges for customers 
are clothing brightness at 20.5 
percent, stain removal at 20.5 
percent, odor removal/freshness 
at 19.6 percent; and clothing 
whiteness at 17.9 percent.

WHAT A YEAR

• Ricky Rudd, driver of 
NASCAR’s popular Tide car, signed 
autographs for Lima employees and 
family members during its 30th 
anniversary celebration in Lima in 
1998. Children were given toy Tide 
cars and Slinky toys with the P&G 
logo on them.

• 1998 also saw P&G become 
the biggest Ohio-based company 

with $19.3 billion in revenue. It was 
followed by Kroger, Goodyear Tire 
& Rubber Co., TRW Inc., and NCR 
Corp. of Dayton.

P&G TODAY

Keeping America clean involves 
more than 600 employees and more 
than 200 on-site contractors at the 
Lima P&G facilities.

Submitted photo
Jennifer Sanders, left, and Elia Lopez help with a United Way service project in 2017.

Submitted photo
Omar Bravo pushes as a cart while volunteering at a United Way project site in 2017.

A half century of numbers, anecdotes, trivia
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 Your Strength
     and Leadership 

LimaChamber.com
WeAreRealAmerican.com

Your StrengthYour Strength
We Appreciate

     and Leadership     and Leadership     and Leadership
In Our Community!
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LIMA — When Procter & Gamble decided on 
expanding, Lima became its choice location in 1968. 
The company had built a fine reputation in its 131 
years of business with products known to most 
Americans.

An advertisement for employees was placed in the 
local papers announcing career opportunities in Lima.

Employee No. 1
Bob Williams, of Alger, was 43 years old in 1968 and 

a lifetime farmer.
“I wasn’t getting where I wanted to be because 

I wanted to be able to retire without selling out,” 
Williams said. “Procter & Gamble had been around 
in business for how many hundreds of years. I figured 
the company coming into Lima with a new plant, you 
get in at the base, you will be employed as long as the 
plant was there.”

Williams’ interview went well. He was asked what he 
thought, and Williams asked for a day to think about 
it.

“I was playing coy; I didn’t want to be too 
aggressive. I knew I was going to take the job that 
day,” Williams said.

Williams took the job with the company, starting out 
with an hourly wage of $2.75 and earning the position 
of employee No. 1. He made it his mission to retire 
from P&G. He retired in 1990, making $19.50 an hour.

Williams retired after 22 years of service with 
a pension that sustains he and his wife, Mary. He 
continues to farm.

Employee No. 2
Louis Risser, of Pandora, was 44 in 1968 and a 

farmer. He had been in the Marines, serving in World 
War II and the Korean War and then came back to 
Pandora to continue farming.

Risser heard about the new plant being built in 
Lima from a family friend. The friend told Risser that 
his welding experience might be just what the new 
company was looking for.

Risser’s interview happened the afternoon that 
Williams’ did. Risser was hired that day and given the 
distinction of being employee No. 2.

“I had no hesitation about driving back and forth 
(from Pandora to Lima) because of its reputation,” 
Risser said.

Risser went into the management side of the 
company within months of becoming employed.

He retired after working 20-plus years at P&G as a 
project manager. He and his wife, Margaret, continue 
to live in Pandora.

311 Building
Lima’s P&G plant had not yet broken ground, but 

the company was anxious to begin the hiring and 
training process. The company set up shop in Lima’s 
311 building.

Williams and Risser became good friends as the two 
worked for approximately two to three weeks, just the 
two of them uptown in the 311 building.

“We put all the training material together because 
there were going to be 28 to 29 people in the first 
class to train out there,” Williams said. “Everyone 
went there for classes for three or four months getting 
oriented and knowing terminology and stuff.”

The 311 building was used by P&G most of the 
summer for training purposes.

Good place to work
   While the longstanding reputation of the com-

pany was the main focus for both Williams and Risser 
wanting to work at P&G, the reason they stayed was 
because it was such a nice company to work for.

“They were a good company. If you did your job like 
you should, you got recognition for it. I know if you 
could show improvements, they would do it,” Williams 
said. “As far as I’m concerned, there was very little bad 
with the company. I don’t know of anything that the 
company did to me that I would say was wrong.”

Risser echoed his friend’s comments.
“Heavens, that was such a good job,” Risser said. 

“The company was always so happy that people took 
it upon themselves to do things. They were generous 
with flattery and thank you’s. They are an excellent 
company to develop people.”

Advice for job seekers
Both Williams and Risser enjoyed their time with 

P&G. They advised young people to do some research 
on prospective employers prior to accepting a position 
to make sure their skills meet the requirements of the 
position.

“Check what the job is to find out if you would like 
it. If you take the job, go to work every day. Don’t have 
any excuse to stay home. I didn’t miss too many days, 
never over three days at a time,” Williams said,

Risser added, “Tell them all the things that you can 
do and the skills you have, and let them sort of figure 
out what to do with them. Do the best you can, and 
listen to what they want done.”

P&G’s first Lima employees reminisce
By Merri Hanjora
mhanjora@limanews.com

Reach Merri Hanjora at 567-242-0511.

Merri Hanjora | The Lima News
Bob Williams, of Alger, was 43 years old when he started at Procter & 
Gamble. He is known as employee No. 1.

Merri Hanjora | The Lima News
Louis Risser, of Pandora, worked at P&G in Lima since the plant began 
hiring in 1968. He is known as employee No. 2. Merri Hanjora | The Lima News

Procter & Gamble placed this advertisement in local newspapers. The 
ad listed the attributes of working at Procter & Gamble.

Howard Johnson Lima, 1920 Roschman Avenue, Lima, OH
419-222-0004 · www.HojoLima.com

on your 50th Anniversary!
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Congratulations P&G

Allen County’s Original Conferencing Hotel!
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“I was playing coy; I didn’t want to be too aggressive. 
I knew I was going to take the job that day.”

- Bob Williams, Alger
Procter & Gamble’s Employee 

No. 1 at Lima plant
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P&G IN 1968

• The opening of the Lima plant 
in mid-August 1968 was part of the 
largest construction and expansion 
program at that time in P&G’s 
history. It now had plants in 40 U.S. 
cities and 13 foreign countries.

• P&G was among the 500 
largest industrial corporations 
in the United States in 1968. It 
ranked 26th in sales, 24th in net 
income and 67th in the number of 
employees.

• Downy fabric softener was the 
first product manufactured in Lima. 
There were 125 employees on the 
payroll when the plant opened.

• Five years later, P&G was 
already expanding in Lima, with 
10,000 square feet of floor space 
added in mid-April 1973 for 
manufacturing and warehousing 
of pre-soak detergent and fabric 
softener.

LIMA — There are five laundry 
products that have been widely 
purchased by consumers over the past 
50 years from Procter & Gamble’s lineup 
— Tide, Downy, Gain, Bounce, and Tide 
PODS, according to P&G corporate 
archivist Shane Meeker.

One of the most popular P&G 
products in 1968 was the original Tide, 
a powder detergent. It was launched in 
1946 at the Ivorydale plant in Cincinnati 
and is currently made at the P&G plant 
in Bath Township, at 3875 Reservoir 
Road.

During the late 1960s, Tide was used 
by consumers as a multi-purpose cleaner.

“It took away the elbow grease that 
used to be required when taking away 
the stains. It preserved color, and it 
left behind no residue,” Meeker said. 
“That’s what people had been longing 
for. People liked it so much that they 
washed their dishes with their laundry 
detergent, washed their floors with their 
laundry detergent, many other things 
with their laundry detergent.”

In an effort to answer the needs of 
consumers who wanted softer clothing, 
P&G launched three fabric softeners 
—Downy in 1961, Gain in 1968 and 
Bounce in 1973.

“The reason why fabric softeners 
were needed was because detergents 

were cleaning so well that they wanted 
to put softness back into the fabric 
themselves,” Meeker said. “It also 
helped with static and static prevention.”

Tide liquid detergent, which launched 
in 1984, became an innovative product 
for consumers, as they were able to wash 
their clothing better than before.

Tide liquid detergent dissolved 
quicker than the powder and made 
it more consistent than scooping the 
powder. Also the liquid, unlike the 
powder, made the chemistry of the 
liquids completely balanced, Meeker 
said. The liquid also allowed consumers 
to pre-treat their clothing.

“When there was a really hard stain 
you wanted to get out, you could let the 
detergent work on it a little bit before 
putting it into the washing machine,” 
Meeker said. “You could put it directly 
on the stain an hour before you washed 
it, and it would help with fighting tough 
stains. With powders, you could not do 
that.”

The most popular P&G product now 
are the Tide PODs, small detergent 
packets launched in 2012.

“Liquid tide is the highest as far 
as volume,” said Jeff Leroy, P&G 
spokesman. “Tide PODS are growing 
significantly and more popular than 
powder. They don’t even make powder 
in Lima anymore.”

Fifty years of innovation at Lima’s P&G plant
By Camri Nelson
cnelson@limanews.com

Reach Camri Nelson at 567-242-0456 or on Twitter @
CamriNews

Lima News file photo
Shirley Joseph, a technicial at the Procter & Gamble Lima plant in 1971, hugs the products processed and 
packaged there.

Craig J. Orosz | The Lima News
Tide and Gain are among the products made at the Lima plant for Procter & Gamble.

Craig J. Orosz | The Lima News
Containers of Tide PODS move down the line at detergent giant Procter & Gamble’s plant in Lima. Tide PODS 
are a recent innovation in the plant’s 50-year history of delivering customers what they want.

Looking back at the year 1968
LIMA IN 1968

Lima was a bustling city of more 
than 50,000 residents when P&G 
opened. Among the things one 
could find:

• All Star Markets boasted, “It 
was large enough to serve you and 
small enough to know your name.” 
For 59 cents, you could bring home 
a pound of Dinner Bell bacon.

• A woman could head 
downtown and purchase a “fine calf 
handbag” for just $10 at Gregg’s 
Department Store. She could 
choose from black, brown or navy, 
and they all came with “beautiful 
detailing.”

• Hungry? Bonanza Sirloin Pit 
on the corner of North and Metcalf 
streets offered “a complete steak 
dinner” for $1.39.

• The Carriage House opened its 
homemade candy shop across the 
street on Elida Road from Rink’s 
Bargain City.

• TJ’s Pizza also opened in Elida. 
Owner T.J. Adkins would tell 
moms not to worry if their children 
spilled his delicious pizza sauce on 
a shirt or blouse. That’s because 
P&G made the products to clean 
their mess.

NATION IN 1968

• The first Big Mac goes on sale 
in McDonalds costing 49 cents.
• “2001: A Space Odyssey” was 

the most profitable film of the 
year, earning $56.7 million.

• “Oliver!” won the Academy 
Award for Best Picture.

•  “Hey Jude” by the Beatles was 
the hottest single record of 
1968.

• Year End Dow Jones Industrial 
Average: 943
• Average Cost of new house: 

$14,950
• Average Income per year: 

$7,850
• Average Monthly Rent: $130
• Gas per Gallon: 34 cents
• Average Cost of a new car: 

$2,822
• Movie Ticket: $1.50
• Minimum Wage: $1.60 an hour
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Congratulations to P&G on  
 

of being a major employer in
our Region!  

 

Thank you for trusting us to
assist in filling your hiring
needs, we are proud to be

your workforce partner! 

 
We appreciate what you do for

our community! 

50 YEARS 
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Nelson Packaging Company, Inc. 
1801 Reservoir Rd, Lima, OH 45804
www.NelsonPackagingCo.com
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TO GREAT LEADERS,
IT’S ALWAYS HALF FULL.

At Dominion, we’re committed to
investing in the leadership skills

of people who choose to see the world 
for all that it can be.

Leadership requires the vision to see 
what others often can’t. At Dominion, 
we support the people who have this 
unique ability. By funding programs 
that recognize leadership abilities, 
develop leadership skills and promote 
diversity, we’re helping make our 
communities stronger today and better 
prepared for tomorrow. To learn more 
about how we’re putting our energy 
to work strengthening leadership 
in the communities we serve, visit
www.dom.com, keyword: leadership.

P G!&

Timeline of Lima’s 
Procter & Gamble facility

Aug. 26, 1967: Ground broken at a former farm site 
for construction of the Lima Procter & Gamble 
plant.

March 24, 1969: The first addition to the Lima plant, 
the Biz Tower to produce Biz powdered detergent, 
opens. Lima Plant Manager D.L. Guffey, left, and 
Business Operations Manager Ken Wessel examine 
cases of finished Biz product coming off one of the 
packing lines at the Procter & Gamble plant in Bath 
Township.

1970s: ERA liquid production begins in Lima. In 
1971, Dottie Curry checks to see that each bottle of 
Downy fabric softener weighs exactly what it should 
64 ounces in this case.

Aug. 14, 1968: Downy module starts up and begins 
production in Lima.

2012: Soluble Unit Dose (PODS) module starts up 
in Lima.

Today: The P&G Lima plant continues to serve and 
impact the lives of millions of consumers around 
the world.

June 6, 2007: Lima plant distribution center opens. 
Procter & Gamble Chief Operating Officer Bob 
McDonald watches a demonstration of the workings 
of the automated warehousing system during a tour 
and dedication.

2018: Perfumes begins production at the Procter & 
Gamble plant in Lima.

1984: Tide Liquid production begins in Lima.

February 1969: The Procter & Gamble plant was in 
production just a few months before this picture 
was taken.

Procter & Gamble and Lima News file photos
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PROCTER & GAMBLE’S LIMA PLANT TODAY

A crane lift places an item on the roof of Procter & 
Gamble’s plant, as technician Travis Wright in the 
blue shirt watches its placement.

Technician Eric Keckler troubleshoots on top of a palletizer at the Procter & Gamble plant.Craig J. Orosz photos | The Lima News
Technicians Joe Bakies, left, and Dawn Warner work in 
the quality lab at Procter & Gamble.

Technician Marquis Klausing works in LFE process at Procter & Gamble. Summer intern Emily Ingalls and technician Harold Hairston work in HDL Process at Procter & Gamble.

Your Local Manufacturer & Distributor
For Packaging Products for all Industries

1150 N. Cable Rd. • Lima, Ohio
419-222-6071
www.i-pkg.com

Innovative
                Packaging

CONTACT US TODAY FOR A
COMPETITIVE QUOTE ON YOUR NEEDS
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Your partners atat 
GREATER LIMA REGION, INC. 

Congratulations Congratulations  
on 50 years of  on 50 years of 

manufacturing excellence manufacturing excellence 
in the in the

Greater Lima Region and Greater Lima Region 
 

THANK YOUTHANK YOU for helping us THANK YOUTHANK YOU for helping usfor helping us
launch and grow and grow
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Workers in the lab test bottles of Tide and Era Plus at the Procter & 
Gamble plant in Bath Township in 1988.

A maintenance worker pulls lines into the Procter & Gamble plant in 
1989.

Melvin Goins, right, weighs a bottle of Downy while Christine Cratty 
watches at the Procter & Gamble plant in Bath Township in February 
1990.

Employees of Procter & Gamble work on the production line in February 
1992.

A driver moves packaging around the Bath Township plant for Procter 
& Gamble in 1989.

A driver on a forklift moves product at the Procter & Gamble plant in 
Bath Township in 1991.

A line worker looks over boxes of Biz Bleach at the Procter & Gamble plant in Bath Township in 1988.

Lima News file photos
Construction crews cleared the way for the new Procter & Gamble 
factory in Bath Township in September 1967.

Siel Linet, a technician at Procter & Gamble, chekked hourly the way 
Biz and Downy ought to be, physically and for “formulation” in 1971.

Larry Baeumel, one of Procter & Gamble’s profit-sharing employees in 
Lima, wants to make sure the labeling machine is doing its job right 
in 1971.

PROCTER & GAMBLE IN THE PAST

2200 Ft. Amanda Rd. • Lima, Ohio 45804
www.Nutrien.com
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!
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P&G emphasizes protecting environment
By J Swygart
jswygart@limanews.com

LIMA — The Lima Procter & Gamble plant has 
made significant strides in recent years in reducing its 
overall environmental footprint. It’s a company-wide 
mission that’s good for the environment, good for 
Lima, good for consumers and good for the company’s 
shareholders.

Corporate leaders at P&G have every intention of 
continuing that eco-friendly philosophy by further 
reducing the emission of greenhouse gases, continuing 
to reduce water usage and by keeping virtually all solid 
waste generated at their production facilities out of 
area landfills.

Chad Brenneman serves as health, safety and 
environmental program leader at the Lima P&G 
plant, a manufacturing facility which he proudly said 
produces “a greater volume of products than any other 
Procter & Gamble site globally.”

It’s more products but less waste.
“The Lima P&G plant is the first fabric care 

production site in the U.S. to achieve the goal of 
sending zero percent of its manufacturing waste to the 
landfill,” Brenneman said. “We reached that goal in 
October of 2016, and it’s something we’re very proud 
of. We tell new employees that the coffee cup they may 
have in their hand is more waste than we send to the 
landfill from our manufacturing process in a year,” 
Brenneman said.

The company has established definitive, long-term 
goals and objectives for reducing its environmental 
footprint. Many 2020 goals have been reached, and 
P&G officials implemented additional strategies for 
2030.

Using the 2009-2010 production year as a baseline 
for comparison, Brenneman said the Lima plant 
reduced overall energy use by 25 percent, seen an 
85 percent reduction in the amount of greenhouse 
gas emitted, reduced waste generated by the 
manufacturing process by 82 percent and reduced 
water use by 4 percent.

Because 100 percent of the electricity used at the 
Lima P&G plant comes from a wind farm in Texas, 
Brenneman said the Allen County site is also one of 
just five factories in the fabric care industry nationwide 

to rely entirely on renewable energy for its production 
process.

“We reduced our footprint in all our metrics. We had 
significant victories in all those categories,” he said.

Procter & Gamble places great emphasis on eco-
friendly manufacturing methods as well as producing 
products that are good for the planet. That’s 
because an increasing number of consumers are 
environmentally-conscious, as well.

“We’ve created products especially for the ‘green’ 
consumers,” said Brenneman. “When you see a bottle 
of Tide Pur Clean, that’s Lima. It’s a visual example of 
our commitment to the community.”

The eco-friendly philosophy implemented by P&G 

officials means more to Brenneman than just some 
entry on a corporate fact sheet.

“I grew up less than 10 miles from the plant. This 
is my home, my community, and this company’s 
sustainability efforts are our lasting legacy,” he said. 
“Working at P&G is a family atmosphere; we work for 
a greater good with a commitment to our community 
and our families.”

But resting on its laurels is not the P&G way.
“Even though we’ve had a lot of good wins … 

so what?” Brenneman said. “We continue to ask 
ourselves: ‘How do we continue to be a good corporate 
citizen and become even more energy efficient? How 
do we continue to improve?’”

Craig J. Orosz | The Lima News
Damaged pallets are reworked to avoid waste at the Lima Procter & Gamble plant, which is one of just five factories in the fabric care industry 
nationwide to rely entirely on renewable energy for its production process.

Quotable
“If you don’t wash your clothes properly, 

they will be stained, dingy, smelly, dirty 
and people will judge you. … We take this 
very seriously, and so do our consumers.”

— Mary Johnson, a P&G senior 
chemistry scientist, May 2018.

“I make soap.”
— P&G plant manager Todd Hoffman 

in 2008, when asked what he does for a 
living.

“The power of P&G’s purpose is the one 
factor above all others that has contributed 
to the company’s long heritage of growth. 
We care about reaching people in ways 
that make their everyday life a little better. 
We care for babies and pets. We make 
everyday chores like laundry easier to do. 
We help literally billions of people around 
the world look and feel better every day.”

— P&G spokesman Scott McKenzie, 
February, 2014

“It’s very special for me to be able to be 
among those who raised this plant up from 
a cornfield. Any store shelf you go to and 
pick up Tide or Downy, it comes out of 
this plant.”

– Dave Harsh, chairman of the 30th 
anniversary celebration and one of its first 

employees. May, 1998

“This (Lima) is the best plant in the 
entire system. We turn out a tremendous 
product volume, and we have flexible 
people interested in moving our business 
ahead.”

– Jack Haverstick, Lima plant manager, 
September 1985

“There is no such thing as a marketing 
skill by itself. For a company to be good at 
marketing, it must be good at everything 
else, from research and development to 
manufacturing, from quality controls to 
financial controls.”

– Howard Morgan, chief executive 
officer of Procter & Gamble, December 

1970

“We have been overwhelmed with the 
number and quality of applicants who have 
applied. … Our company believes its key 
responsibility to employees is to respect 
and treat them as individuals.”

– David L. Guffey, plant manager of the 
new Procter & Gamble plant in Lima, 

April 1968

David L. Guffey, left, plant manager of Procter & 
Gamble’s Lima plant, talks with John Hoerner, public 
relations director, in 1971.

Procter & Gamble Lima Plant Manager Todd Hoffman 
welcomes visitors in 2007 before a tour and dedication 
of the Lima distribution center.

Lima News file photos

THIS IS WHAT 
GREAT CARE 
LOOKS LIKE.
THANK YOU FOR SERVING THE  
LIMA COMMUNITY FOR 50 YEARS.

We proudly use Pampers® products on our newborns.  
You want to protect them from the world. We do, too.
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LIMA — Procter & Gamble is celebrating 50 years 
in Lima, and its distribution center warehouse is 
celebrating a 10-year anniversary.

The Lima P&G distribution center is a massive 
building, 1.1 million square feet, said Jon Tuttle, site 
logistics leader at the distribution center. You could 
take the Empire State Building and lay it inside the 
plant from the entrance to the back, and it would fill 
the plant with the length of a football field to spare, he 
said.

“We have 450 acres of land with 30 acres under 
roof,” Tuttle said. “We can store over 100,000 pallets 
here of finished product (or 2,500 truckloads of 
pallets).”

The center employs 40 P&G employees, who run 
the automated equipment. FedEx Courier Company 
is the third-party logistics provider, and more than 
130 FedEx employees work at the center loading and 
unloading the outbound and non-automated inbound 
trucks, Tuttle said.

Each day, the distribution center ships out more than 
200, 53-foot long trailers packed with about 40 pallets 
of products per shipment. Shipments can weigh around 
43,000 pounds, he said. Shipments consist of laundry 
detergent, perfumes, feminine hygiene products and 
other things P&G makes. These shipments can either 
ship to other P&G distribution centers to be mixed 
with with other items the customers ordered to form 
mixed orders or shipped to customer distribution 
centers, Tuttle said.

The distribution center warehouse is split into two 
sides and two ends. The front end of the warehouse, 
“low side,” is set aside for assembly of customized 
specialty displays, which are built by groups of P&G 
employees working at the distribution center.

The far end of the plant, “high side,” is used for 
storage of packing materials which are shipped out 
to the P&G plant when needed, Tuttle said. After 
the raw materials are assembled, it’s sent back to the 
distribution center, where it’s stored on pallets until it’s 
shipped out to customers.

One side of the building is used specifically for 
inbound shipments from P&G plants and other 
customer shipments. Trucks with shipments from P&G 

sites come on automated trailers stacked one pallet 
high and are unloaded by automated, laser-guided 
vehicles, driver-less fork lifts.

“Inbound shipments are what fills the plant with 
raw materials,” Tuttle said, “empty bottles, caps and 
different raw materials like perfumes and liquids.”

The LGVs remove pallets from the trailer and 
transport them to a conveyor belt, which is the 
entrance for the automated shelving system. 
The vehicles are programmed to recognize any 
irregularities in weight distribution on the pallets and 
sets aside any which don’t “feel” correct.

Tuttle said everything in the automated system 
must be precise. An uneven or broken pallet could get 
stuck in the system on its way to the proper location, 
and someone would have to go in and fix the problem. 
Things could go wrong, and someone could get hurt 
doing that, he said.

The other side of the distribution center is used for 
outbound trucks.

“We get the orders in from our central logistics 

group based out of Cincinnati, and so we know what 
orders we need,” Tuttle said. “FedEx will ensure the 
orders are staged, and they’ll load up the trucks.”

The forklift operators have tablets with them, so 
they can see what items they will being packing in the 
trailer. The system tells them the most effective way to 
pack the pallets. The shelving system has three levels 
and is split into multiple sections on each level. Pallets 
move from their place in the storage system to the 
front, where the system activates either a red light or 
green light, telling forklift operators which pallets to 
take and pack first and which to save until later.

The LGVs can’t be used for packing outbound trucks 
because they are incapable of packing as precisely as 
human operators can.

Tuttle said there are no plans to expand at this 
time, but with more than 400 acres of land, P&G has 
plenty of space to use if the company intended to add 
anything at the distribution center.

Distribution center celebrates 10 years
By Bryan Reynolds
breynolds@limanews.com

Bryan Reynolds photos | The Lima News
Pallets in the Procter & Gamble distribution center’s outbound side are 
ready to be removed and packed into the trailers of outbound trucks. 
When the red light turns green, forklift operators know the automated 
system has deemed that pallet as the next to maintain correct weight 
distribution.

A laser guided vehicle unloads pallets from a Procter & Gamble trailer. 
The LGV and the trailer are both part of the P&G distribution center’s 
automated system. As the LGV unloads the trailer, the automated 
conveyor belt pushes the other pallets forward until all of them have 
been removed. The LGV either places the pallet on the conveyor belt 
entrance to the automated shelving system or aside if there’s anything 
wrong with the weight distribution. If there’s anything off with a pallet, 
it can get stuck in the automated shelving system and cause major 
issues. Misaligned pallets are set aside for human inspection.

Reach Bryan Reynolds at 567-242-0362
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CONGRATULATIONS P&G ON YOUR 50TH ANNIVERSARY!
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Many current employees of the Procter & Gamble 
plant in Lima have family members who also work for 
the company:

• Joe Bakies; Jason Bakies (son)
• Amber Barnes; Daryl Barnes (father)
• Rhonda Bott (daughter-in-law); Kenny Bott 

(retiree)
• Lewie Chandler (father); Tammy Chandler 

(mother); Jeremy Chandler (son); Logan Chandler 
(son)

• Tim Coffey; Richard Coffey (father, deceased); 
Mike Coffey (uncle)

• Andrew Devroy (husband); Gabby Devroy (wife)
• Darin Dilbone; Curt Dilbone (brother, retiree); 

Greg Dilbone (brother, deceased)
• Micah Floyd; Cedric McNeal (son); Blake Floyd 

(nephew)
• Kevin Frinkel; Jason Jay (brother)
• Bradley Goodman; Merlin Goodman (retiree)
• Andrea Griffin; Brittany Griffin (sister); Diane 

Griffin (mother)
• Joel Griffiths; Lance Wheeler; Ty Best (father); 

Austin Best (son)
• Tony Hammer (brother-in-law to Ron); Ron Meyer 

(retiree, father to Ryan and Gabe); Ryan Meyer (son 
of Ron); Gabe Meyer (son of Ron, brother to Ryan); 
Karmen Busick (cousin of Ryan and Gabe, Ron’s niece)

• Terry Hawk (retiree, father); Kyle Hawk (Terry’s 
son); Kody Hawk (Terry’s son)

• Janel Hollar; Jeff Reinhart (retiree, step-father)
• Greg Howard (father); Hunter Howard (son)
• Karea Jackson; Keith Jackson (husband); KaLena 

Downton (cousin); Roy Jackson (father-in-law); Travis 
Wright (cousin); Erik Dukes (cousin); Amirah Reeder 
(cousin)

• Devon Jones; Blake Jones (wife); Jon Harris 
(uncle)

• Jen Kettels; Barb Ricker (sister-in-law to Mike); 

Mike Ricker
• Jennifer Lambdin; Rick Dicus (father); Ron Smith 

(uncle)
• Dion Mefferd (nephew); Steve Mefferd (uncle)
• Matt Miller; Jeff Miller (father); Kyle Miller 

(cousin); Jack Miller (Kyle’s dad, Matt’s uncle); Jane 
Miller (Matt and Kyle’s aunt)

• Scott Miller; Spencer Miller (son)
• Dolly Patterson; Larry Patterson (brother); 

Gabriel Clark (nephew)
• Tony Peterman; Sue Grillot (P&G employee in 

Cincinnati worked in Lima for 10 years); Matthew 
Peterman (brother, P&G employee in Cincinnati)

• Matthew Reynolds; Jennifer Reynolds (wife); Terri 
Reynolds (mother)

• Jennifer Sanders; Matt Post (brother); Sharon 
Post (mother)

• Tom Sciranka; Eric Graham (cousin); Mike 
Armentrout (Eric’s nephew, Tom’s cousin)

• Randy Stauffer; Eric Stauffer (brother)
• Elaine Swope (cousin to Kenny); Kenny Hall 

(father to Blake, cousin to Elaine, son of Gary); Blake 
Hall (son of Kenny, grandson of Gary); Gary Hall 
(retiree); Jessica Hall (retiree)

• Cassie Thomas; Chris Thomas (husband); Les 
Koch (uncle, retired/deceased); Don Gilbert (step-
brother-in-law); Eileen Zwiebel (step-mother, retired)

• Louis Thompson; Tom Price (uncle, retired); John 
McEntee (brother/best friend, retired); Mark Wood 
(cousin)

• Christina Walton; Neal Walton (father)
• Dawn Warner; Kevin Warner (husband); Sara 

Warner (intern at Iowa City Oral Care Plant); Don 
Warner (retired, father-in-law)

• Andrew Warren (son); Tammie Warren (mother, 
retiree)

• Zac Wilson (nephew); Dewayne Dawson (retiree, 
uncle)

• Jamie Wireman; Dieter Wireman (father); Trixie 
Coolidge (aunt)

A family affair
Courtesy of Procter & Gamble

Submitted photo
Eric and Randy Stauffer, a set of brothers, work at the Procter & 
Gamble plant in Lima.

Submitted photo
The Hall family includes three generations of employees at the Procter & Gamble Lima plant. From left 
are Elaine Swope, Kenny Hall, Jessie Hall, Gary Hall and Blake Hall.

Submitted photo
Don Warner, Sara Warner and Kevin Warner mark three generations of 
employees for Procter & Gamble. Dawn Warner, Kevin’s wife and Sara’s 
mother, is not pictured.

Pictured are, from left, Matt Miller (current employee), his father/retiree Jeff Miller, aunt/retiree Jane 
Miller, Kyle’s father/retiree Jack Miller and Kyle Miller (current employee).

Submitted photo
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Products made at the Lima plant
•	 Downy Fabric 

Softener
•	 Gain Fabric Softener
•	 Downy Free & 

Gentle
•	 Biz (no longer 

produced here)
•	 ERA and all its 

varieties
•	 Tide and all its 

varieties
•	 Tide Purclean

•	 Gain and all its 
varieties

•	 Gain Botanicals
•	 Cheer and all its 

varieties
•	 Dreft
•	 Tide Pods and all its 

varieties
•	 Gain Flings and all 

its varieties
•	 Ariel

in Lima!

Congratulations
Procter & Gamble

in Lima!

From Your Friends of
40+ Years

years
50
Congratulations

Procter & Gamble
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Congratulations 
PROCTER &

GAMBLE 
on 

50 years of 
success in Lima

419-222-3045
www.buddesheetmetal.com
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Mercy Health —  
St. Rita’s Medical Center
is proud to care for  
our community.

Congratulations to P&G
on your 50th Anniversary!

A Catholic health care ministry serving Ohio and Kentucky
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“Congratulations
Procter & Gamble Lima
on 50 years and thanks for your

partnership through the years!   
 

”

years
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Congratulations P&G
on your 50th Anniversary
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www.spallinger.com
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  SuperiorCU.com             Toll-Free: 877.717.2271        

Superior has been honored to 
serve the financial needs of the 
team members and families of 
Procter & Gamble since 1988

...on 50 years in the
Greater Lima Region!
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